Why Vodafone
for Retail
Times are changing for retail, with customers expecting
more from their shopping experiences than ever
before. To stay competitive, retailers must leverage
their brand, people and systems to provide a truly
omni-channel experience. Those who adapt
will reap the rewards, and with Vodafone
as your technology partner, we’ll make
sure you’re ready for whatever retail
challenges you have to face.

Better operational agility
Be more dynamic in your supply chain

88%
growth since 2014 of Machine-to-Machine
solutions in the retail sector. The Internet
of Things promises to revolutionise the way
goods are ordered, tracked and delivered.1
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Bring real-time visibility to your supply
chain with Machine to Machine
(M2M) technologies, improving your
intelligence and efﬁciency in managing
the ﬂow of stock and services.
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Ensure your back end system is robust, secure and ﬂexible

22%
of customers are only willing to wait
5 seconds for a website or app to respond
before switching brands – don’t lose them,
it will cost more to get them back.2
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Make sure your infrastructure can support
whatever your business demands. Deploy
scalable and secure enterprise-class cloud,
mobile and ﬁxed-line solutions.

70% +
of FTSE 100 companies rely on Vodafone
to keep them connected. We’re a global
leader in ﬁxed-line, mobile, M2M and
cloud services with an unparalleled.3

KEY TRENDS &
OPPORTUNITIES

£19bn investment
Figures based on global data

Better customer engagement
Convenience Redeﬁned

60%
of UK shoppers expect to be making
mobile payments at least once a week
by 2020. It’s no longer about how
many stores you have, but your ability
to deliver goods to consumers when
and where they want them.4
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Be everywhere your customers
need you to be with Contact
Centre solutions that simplify
multi-channel engagement.
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Viva The High Street

42%
of in-store consumers say they conduct
research online while in stores. Stores are
alive and well – but clearly their role in
the purchase journey is changing.5
From in-store Wi-Fi and stock ordering
to mobile payment solutions, integrate
online and ofﬂine experiences by digitally
enabling your stores.

Get closer to customers
Great
offer!

33%
of spend on mobile comes from
sales through apps, though only
10% of retailers offer an app.
Customers expect personalised
experiences that always reflect their
needs, location and behaviour.6
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Offer your customers personalised experiences,
by using mobile analytics to learn more about
them – then responsibly engage them with
relevant promotions and offer.

Better connected employees
Digitally empower your people
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of customers would like sales
assistants to have tablets, to
help them find products faster.
By creating a digital culture internally,
you can use technology to drive
innovation and improve efficiency.7
Give your staff the tech to enable real-time access
to crucial information, and they’ll be able to work
better with each other and your customers.

Providing the foundations for global retailing.
We offer mission-critical ICT solutions and
know-how to large retailers the world over.
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To find out how
Vodafone can help
your business, visit:
vodafone.co.uk/retailsector
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