Welcome to Vodafone UK News. Its aim - to bring you the latest news from the Vodafone UK Corporate Communications team.  This week:
Vodafone VIP - great offers as well as some money can’t buy experiences for all Vodafone customers

Fashion 

If you’re a Vodafone customer and a fan of the hottest fashions on the high street, you’re in luck. Vodafone UK is bringing a unique collection of some of the UK's best known fashion experiences to make this autumn the most stylish ever for all its customers.  Vodafone VIP, a major reward scheme, is giving all Vodafone customers great discounts and fantastic money can’t buy experiences with the biggest names in high street fashion:

TONI&GUY, Official Haircare Sponsors to London Fashion Week holds the top spot on our high streets for the latest in styles, cuts and colour.  For all customer who register with Vodafone VIP, TONI&GUY is offering 15% off cuts and colour, Monday to Wednesday.  Discount runs until 8 November 2010
 
Lovers of Gap are in for a treat this autumn, Vodafone VIP is giving one lucky winner plus  up to three friends the chance to spend quality time with a personal stylist at one of six Gap stores across the country, plus a glass of champagne and a £500 gift card to spend in store.   Your own personal stylist will give advice on this season’s looks and how to make them work for you.  The winner will leave with a goody bag and top tips on a brand new wardrobe.   Visit Vodafone VIP before 8 October for more information.

Customers get to treat themselves to a brand new wardrobe, courtesy of stylish high street retailer Warehouse.  We’re offering one Vodafone customer and three friends the chance to enjoy an after-hours shopping experience at a Warehouse store of their choice.   And best of all, they get £1000 to spend.  And everyone who enters is entitled to a 10% discount in the Warehouse online store.  Competition to 21 October 

For those  who want to  read up on the latest trends before they hit the high street, Elle, the world’s biggest selling fashion magazine, is offering a great discount – 12 issues for just £25.   Fans of Elle Decoration   get two years of the magazine for the price of one – a saving of £46.50 - as well as free membership of the Elle Decoration VIP club with exclusive offers and discounts.  Red   magazine, the read for gorgeous fashion, beauty and practical lifestyle features is available to Vodafone customers for a year's subscription at half price when you sign up via Vodafone VIP.  Finally Psychologies magazine for those interested in health, beauty and wellbeing is now offering half price subscriptions for Vodafone customers.  All magazine discounts run to 30 October 2010.


Remember, only Vodafone customers who register at Vodafone VIP can ensure they have this autumn’s next big trends.   

Formula 1™

It’s every budding racing driver’s dream to pit their skills against a real Formula One™ World Champion. Vodafone is offering all their customers the chance to do just that, with Vodafone VIP and a once in a lifetime opportunity to challenge 2008 Formula One™ British World Champion Lewis Hamilton
 

Any Vodafone UK customer who visits vodafone.co.uk/vip before 20 October will get the chance to attend this unique go-kart race being held at the Daytona circuit in Milton Keynes. The lucky winners plus two mates will watch Lewis set the qualifying time before attempting to beat his time AND compete in a two hour grand prix. It’s the event no racing fan will want to miss. 

 

And if that wasn’t enough McLaren Technology Centre opens its doors again to lucky Vodafone VIP winners, to marvel at the extraordinary equipment and techniques that produce a Grand Prix™ winning car.

This exclusive look at the technology that shapes the success of Vodafone McLaren Mercedes is usually not open to the public. For the chance to take part in this breath taking tour, register now.
To join in, visit vodafone.co.uk/vip 

Vodafone UK launches its Vodafone Partner Programme

Vodafone UK is launching its new Vodafone Partner Programme (VPP) to create the best customer and partner experience backed by the UK’s best network. The programme will be managed through Vodafone Partner Services in Didsbury, the former Yes Telecom, with staff in several other locations supporting the programme. 

VPP will recognise both the performance and capability of partners of all sizes. The channel partners will be placed in one of three tiers Platinum, Gold or Silver according to their performance. The tiers are based on value, volume and levels of capability within that business. Platinum status is the highest level and partners in this tier will benefit from named contacts in marketing, commercial and account management along with bespoke commercial agreements and other attractive rewards. As partners gain further skills in customer services and sell more products including Unified Communications (UC) they will have the opportunity to move from one tier to another if they reach their set performance goals at the point of review. 

The programme is based on four pillars:

· Performance enablers - ensuring partners receive the right commercial incentives, including commissions and co-investment opportunities.

· Dedicated support - offering our partners comprehensive sales and service support, through a dedicated team.

· Business development - providing partners with a business development toolkit that includes the very latest propositions, products, lead generation and best network while also sharing Vodafone’s extensive marketing assets: from its multi-million pound advertising campaigns, Formula 1 sponsorship to Vodafone VIP and the new Customer Experience Centre at Vodafone’s HQ in Newbury for Platinum and Gold partners.

· Capability - ensuring our partners have the right capabilities to scale up to sell more UC such as One Net, data services and the latest smartphones while taking them through the relevant accreditation processes.

Peter Kelly, Enterprise Director, Vodafone UK said: “Today marks a key milestone of our journey to deliver a single dedicated partner organisation to build real long-term value for our partners and customers. As we move from an era of mobile connectivity to selling UC services, it is crucial that our channel partners have the right training, skills and capabilities to sell solutions such as One Net to grow their businesses. The Vodafone Partner Programme is a clear demonstration of our commitment to our channel partners and their future growth potential.”

For more information on Vodafone Partner Services go to:

vodafone.co.uk/partnerprogramme
