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Employees step up to the Big Bold Challenge

Over 850 UK fundraisers from across the opportunity to sign up to a together to raise money for
Vodafone joined duathlon or triathlon. their chosen charities. The setup
our Big Bold Chal- at Holme Pierrepont was inti-
lenge this year. The fundraisers faced their chal- mate and gave the crowd a good

lenges at two iconic venues, the view of the events. The helpers
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Events on the day

“What an amazing day. It was Participant, Paula
included paddle-

great to see so many people come  Partington
boarding, cycling, and walking, with




Our Rural Open Sure Sig-
nal—bringing coverage to
villages and hamlets across
the UK.

Read more about our ROSS
programme at

vodafone.co.uk/rural

Please address any
feedback or queries
to:

Jane Frapwell

External Comms Team
Vodafone UK
Vodafone House

The Connection
Newbury

Berkshire RG14 2FN

vodafone.co.uk/our-
responsibilities

Email:
Jane frapwell@vodafone.com

01635 666777

Read more about these and
other Vodafone stories on

Vodafone Social:

http:\\blog.vodafone.co.uk
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The pub is the hub when it comes to communications

We’re committed to bringing net-
work coverage to 98% of the pop-
ulation over the next few years,
but we recognize there are some
rural and isolated
communities that
might never bene-
fit from the ser-
vices that our
traditional masts

bring.

Over the summer
we've been ex-
panding our activ-
ities to bring a signal to rural
not-spots using our innovative
Rural Open Sure Signal (ROSS)

mobile communications, employing
the same ROSS technology—but
indoors. We worked with Pub is
The Hub—a not-for-profit organi-

The Royal Oak in Rhandirmwyn

sation inspired by HRH the Prince

of Wales— offering independent

programme.

advice on rural services, diversifica-

Working with community leaders
and MPs we’ve used small wall-
mounted Sure Signal boxes to
bring localized 3G coverage to
villages and hamlets that have
found it difficult, or even impossi-
ble, to use mobile communications
before. Our ROSS programme
has proved so successful we're
now trialing a new project to use

the village pub as a centre for

tion, or the community ownership
of pubs.

It was a natural partnership for us
when it came to identifying suitable
pubs for the pilot scheme. For
more information visit:

pubisthehub.org.uk

Two Norfolk pubs, The Cross
Keys in Dilham, and The Mermaid

Inn in Elsing, are already feeling
the benefit of reliable 3G cover-
age.

Paul Gorthian, landlord at
The Cross Keys explained
how things have changed for
the better:

“We had no signal at all.
Vodafone is now the only
network around , but before
this, trying to use your mo-
bile phone to call or go on
the internet was a waste of

time.

“We'll definitely get people

staying here because of the add-
ed mobile signal so it’s big news
for us. My only worry is people

cheating in the pub quiz!”

We've also been working on
two more pubs—The Royal
Oak, Rhandirmwyn, Llandovery
in Dyfed, which has just gone
live, and The Blue Bell in Halkyn,
Flintshire, which should be up
and running in the next few

months.

HitReturn: providing a bridge back to work

Vodafone, Centrica and Mars have
joined forces to launch HitReturn —
the first cross-company ‘returnship’
programme. The aim is to provide a
bridge back to senior roles for talent-
ed professionals who have taken a

long career break.

HitReturn, is a 12-

centrica
MARS

6

vodafone

week programme,
which provides
professional assign-
ments and coach-
ing with support
and guidance from

Women Returners—experts in

supporting professionals returning

to senior positions—alongside a

paid role with one of the three

companies.

Vodafone is offering two specific

roles for returners this year.

Resourcing, explained: “We
ran a returnship for women in
technology a couple of years
ago and this cross-company
initiative is a natural evolution.
By coming together, our three
organisations can really work

to champion returners.”

These are likely to be in the areas

of finance, law, customer services

or HR but we’re planning to be
flexible and match the job to the
skills and expertise of our appli-

cants.

Tara Benton, Vodafone’s Head of

Eleven of the twelve partici-
pants on the initial technology
returnship stayed with Voda-
fone and Tara hopes
our two new re-
turners will do the

same.
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